
CLPE Standard Competition T&Cs  

This includes all competitions and giveaways via CLPE marketing communications including email, 

printed comms, social media and the CLPE website. 

CLPE competitions are open to UK residents only (unless otherwise stated in the competition 

details). 

Each competition will start immediately (i.e. as soon as it is first promoted), unless a later start 

date/time is specified. The closing date/time for a competition will be made clear in the Specific 

Rules or the relevant promotional materials. All times will be based on UK time.  

Entrants must be over the age of 18.  

One competition entry per person.  

The winner of CLPE competitions is picked randomly using online platforms. An alternative winner 

will be selected if we do not receive a response from an individual winner within 7 days of 

notification. CLPE will not accept any responsibility for entries not received for any reason, including 

those people who's privacy settings prevent non-friends or public from viewing their shared posts. 

No cash alternative for any prizes will be offered.  

For full details of our Privacy Policy, please click here. https://clpe.org.uk/content/privacy-cookies  

 

CLPE Standard Discount T&Cs 

This includes any discounts promoted via CLPE marketing communications including email, printed 

comms, social media and the CLPE website. 

Details of the discount will be included in the communications you receive. Including when the 

discount ends, what it includes and the percentage off.  

Discount code is not valid in conjunction with any other voucher code or offer, unless otherwise 

stated.   

We reserve the right to decline orders where, in its opinion, a promotion code is invalid. 

Promotion codes are only valid on specific products, as included in each individual discount comms.  

Only one voucher code can be used per order, per person. 

 

 

 

 

We reserve the right to change these Terms and Conditions at any time. 

 

 

https://clpe.org.uk/content/privacy-cookies

